ADENDUM TO COMPLAINTS

Additional information uncovered since the filing of our complaints:

Robert Wood Johnson Foundation/Johnson & Johnson

Just published in PLoS Medicine, "Global Health Philanthropy and Institutional Relationships: How

Should Conflicts of Interests Be Addressed?". Excerpt: Robert Wood Johnson Foundation has played a
leading role in promoting anti-tobacco products and maintains Smoking Cessation Leadership Centers
and programs [72], although its endowment is mainly invested in Johnson & Johnson, a leading
manufacturer of cessation products, and some board members have been represented on both the
Foundation's and the company's boards [53].

1. From the same PLo0S study [72] Robert Wood Johnson Foundation (2010) More than a decade of
helping smokers quit: The Robert Wood Johnson Foundation's Investment in Tobacco Cessation.
Appendix 1: Major Tobacco-Cessation Grants of the Robert Wood Johnson Foundation. Robert

Wood Johnson Foundation. Available: http://www.rwif.org/pr/product.jsp?id=63799. Accessed 10

March 2011.

Excellent article: A Dose of Skepticism for Public Health

RWIJF has donated half a billion dollars in obesity "grants". Here are a few. After you read these, I'll
explain how they PROFIT from tax on sugar-sweetened beverages.

Experts Argue for Tax on Sugar-Sweetened Beverages"

Writing in a perspective article appearing in the New England Journal of Medicine, two health experts say a tax
on sugar-sweetened beverages may help curb obesity rates in the same way tobacco taxes have reduced
smoking rates, Reuters reports. Saying that “sugar-sweetened beverages may be the single largest driver of the
obesity epidemic,” Thomas Frieden, the health commissioner for New York City, and Kelly Brownell, director of
the Rudd Center for Food Policy and Obesity at Yale University, estimate that a penny-per-ounce tax on such
beverages could yield a 13 percent reduction, or about two servings per week per person, in consumption. They

add that, even if individuals replaced just one-quarter of calories from sugar-sweetened beverages with other


http://www.plosmedicine.org/article/info%3Adoi%2F10.1371%2Fjournal.pmed.1001020#pmed.1001020-Robert2
http://www.plosmedicine.org/article/info%3Adoi%2F10.1371%2Fjournal.pmed.1001020#pmed.1001020-Robert1
http://www.rwjf.org/pr/product.jsp?id=63799
http://www.consumerfreedom.com/news_detail.cfm/h/4428-a-dose-of-skepticism-for-public-health-advice

foods, the consumption decrease would save approximately 8,000 calories per person per year. In addition to
the health benefits that would result from such a tax, the study authors note that a tax could raise an estimated
$1.2 billion in New York alone. Although there have been objections to a tax on such beverages, with critics
suggesting it would unfairly single out a food for taxation and disproportionately target low-income individuals,
the authors note that a recent survey of New York residents revealed that 72 percent of respondents would
support the tax if the revenue was used for obesity prevention services. Conversely, just 52 percent of
respondents said they would support a tax if plans for the funding were undisclosed. The soft drink industry,
meanwhile, opposes the tax, noting that it would significantly strain the beverage industry, which employs more
than 220,000 people nationwide. Brownell noted that “a penny per ounce tax is a public health homerun,”
adding that “if the revenue is earmarked for nutrition and obesity prevention, it becomes a grand slam”
(Reuters, 4/8/09; Wang, Wall Street Journal, 4/8/09 [subscription required]; Brownell/Frieden, New England
Journal of Medicine, 4/9/09 [subscription required]). (Editor’s Note: The Rudd Center for Food Policy and
Obesity is an RWJF grantee.)

Rudd Center Holds Steering Committee Meeting on Food
Marketing to Youth Study

In early December, the Rudd Center and the Robert Wood Johnson Foundation hosted a
distinguished group of public health, public policy and marketing experts for the first
meeting of the Food Marketing and Childhood Obesity Steering Committee. Kelly D.
Brownell, PhD, Rudd Center Director, and C. Tracy Orleans, PhD, Distinguished Fellow and
Senior Scientist at the Robert Wood Johnson Foundation, hosted the meeting. The diverse
group included leaders in public health research in the fields of economics, medicine,
nutrition and the law; officials responsible for public health at the local and national
government levels; members of the Institute of Medicine (IOM) Standing Committee on
Childhood Obesity Prevention and the IOM Food Marketing to Children taskforce; experts on
health promotion in African-American and Hispanic communities; and experts on childhood
obesity. Staff from the Robert Wood Johnson Foundation and the Rudd Center Senior

Leadership Team and Marketing Group also attended.

RWJF Rudd Center Grant'"

Strategic research and communications on food-
marketing policies and practices directed at youth

Summary:


http://www.yaleruddcenter.org/resources/upload/docs/what/advertising/SteeringCommittee.pdf

The ultimate goal of this project is to increase market and consumer demand and industry incentives
for marketing practices that will improve children's diet and weight, a critical component of the Robert
Wood Johnson Foundation's strategic plan to reverse the childhood obesity epidemic by 2015.
Deliverables include: (1) a strategy map and white paper to help guide the Foundation's multipronged
work on child-targeted food marketing and on industry engagement; (2) a transparent, replicable Youth
Marketing Index for monitoring and tracking industry self-regulatory pledges; (3) annual and periodic
reports on the Youth Marketing Index and on youth exposure to media other than television, broken
down by food category and demographic group; and (4) a Web site for public access to briefs and peer-
reviewed articles on public and policy-maker polling, media tracking, focus groups, and "quick-strike"
projects on food marketing, industry monitoring and regulation. No portion of the RWJF grant will

support lobbying activities or any communication to legislators reflecting a view on specific legislation.

Grant Details:

Approved award: $6,412,740

Actual award: $5,842,740

Awarded on: Nov 5, 2008

Time frame: Nov 15, 2008 - Nov 14, 2011
Grant number: 65013

Grantee:

Yale University Rudd Center for Food Policy and Obesity
http://www.yaleruddcenter.org/

309 Edwards Street

P.O. Box 208369

New Haven, CT 06520-8369

(203) 432-6700

Contact Information:

Kelly D. Brownell, Ph.D. (Project Director)
kelly.brownell@yale.edu

Phone: (203) 432-6700

Sugar Sweetened Beverage Taxes and Public Health" publication by RWIJF


http://www.yaleruddcenter.org/
mailto:kelly.brownell@yale.edu

Writes of taxing sugar-sweetened beverages (note the RWIJF logo bottom

right)
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RWIJF was created by the founder of Johnson & Johnson.
RWIF owns millions of shares of JnJ stock, valued at billions.

Johnson & Johnson owns SPLENDA.

Just as they funded smoking bans and increased taxes on cigarettes, RWJF is doing the same thing with

sugars (obesity). J&J also owns Nicorette and Nicoderm. Their McNeil Company owns Splenda and
Nicotrol.



American Cancer Society (additional info)

Who PROFITS from QuitLines all over the U.S? (Answer: THE
AMERICAN CANCER SOCIETY!!!) (pg 11" of their 990 form

online) Here's proof of their conflict of interest.
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They say they reach 30% of the U.S. If the ACS made 9 million in one year with 30% of the
market, just think how much money is in these QuitLines...and our GOVERNMENT is paying for
it in many cases.

The ACS claims S0 under "lobbying" expenditures on their latest 990 form, however they show
$11,662,010 given to "others" to lobby. If the ACS is providing money to lobby, it doesn't
matter who they gave it to, they are STILL LOBBYING!!
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